
Di Leo: the palm oil case in the biscuit sector



Time line



Di Leo today

8th brand in the Italian 
biscuit market

Exports in the European market: England, 
Belgium and non-European countries: Usa, 

Canada, Israel, Australia
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Start with why
⬜ Mission: To satisfy consumers’ 

needs, supplying products that 
are traditional and innovative at 
the same time

⬜ Vision: To build a different brand

⬜ Values: Tradition, goodness, 
craftsmanship, «All the goodness, 
the old-fashioned way»



Google trends – research with keyword :  “palm oil” in 
Italy

March 2016

May 2015

May 2016
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To take a position: Di Leo and the oil palm case

⬜ In 1990 a famous corn oil was 
lunched  in Italy. In the adv, the 
actor jumps a fence to show that 
corn oil is light and healthy

⬜  Di Leo makes biscuits with corn 
oil because they could be light

⬜ In 2015 Di Leo is the first biscuit 
brand  to promote «palm oil free» 
biscuits, on packs and in adv



Fattincasa Di Leo, has always been palm oil free

⬜ This important decision makes  
Di Leo brand promise more 
credible

⬜ Fattincasa sales in2016 
increased  by +156% compared 
to 2014



CSR an important leverage for brand reputation
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CSR: Protecting Sumatran orangutans, their forests and 
their future

⬜ In 2016  the partnership between Di Leo and 
SOS (Sumatran Orangutan Society) outlined 
a CSR project to save orangutans and their 
habitat: the primary rainforest in Sumatra

⬜ Primary rainforest in Sumatra is one of  the 
most important biodiversity habitats left on 
Earth

⬜ In just 25 years, 48% of  forest in Sumatra 
were lost, due also to illegal oil palm 
plantation



Cause related marketing 

⬜ From 1st October 2016 to 1st October 
2017, 1% of the sales of each unit of 
Fattincasa biscuits was allocated for the 
project 

⬜  Di Leo reached 42,000€



The goals
1. 15 Sumatran orangutans were 

introduced back to the wild

2. 1 hectare of orangutan habitat was 
restored, by planting 1,000 trees

3. Primary rainforests in Sumatra were 
long term preserved



Logistical support to save orangutans



1,000 trees planted



 Landing site to explain the project

⬜ Follow-up of funds raised

⬜ Pictures that shows how Di Leo 
spends funds

⬜ Users could buy Fattincasa 
biscuits and Di Leo rewarded 
with official campaign t-shirt 
and cap

Scopri

http://www.dileo.it/lp/orango/

